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Type C19 comprises a mixed social profile, but with a bias towards young professionals, residing in interwar semi-
detached houses.

Education

Health

Crime

Finances

Environmental Issues

 

 

 

 

 

People living in Type C19 tend to be well educated. The proportion with degrees is some 50% 

higher than the national norm. Those with good `O’ and `A’ levels are also above average. It is perhaps not 
surprising that the children also perform well throughout their education. At every Key Stage they are the highest 
performing Type within Group C, and the proportion proceeding to higher education matches that of their parents. 
Voluntary aided schools and foundation schools are relatively common in these areas.

In line with many of the younger and better educated Types, diet tends to be good and smoking 

relatively low. However, as is typical of the more affluent types, alcohol plays a significant part, although normally 
in moderation. Also, with the exception of the annual skiing holiday, levels of exercise are perhaps not as high as 
would be imagined. Nevertheless, current health problems are relatively rare.

These are typically comfortable neighbourhoods in which to live. Even though these traditional areas are 

being populated by increasing numbers of younger professionals, there appears to be a reasonable degree of 
social capital, with neighbours getting on well and helping each other out. Fear of crime and general anti-social 
behaviour are relatively low, but actual crime rates are slightly above the national average. These crimes are 
generally related to cars or property, rather than violent physical assaults. The nature of the crimes means that 
the police are less likely to catch the offender, but overall confidence in the police remains reasonably high.  

The residents of Type C19 are often on relatively high incomes, so a significant proportion are higher 

rate income tax payers. This level of income allows them to put money aside for later life using a variety of 
vehicles, although there is a preference for investment rather than savings products. As would be expected, 
qualification for state benefits is relatively low in these areas, and bills such as council tax are usually paid in full 
and on time.

These households are perhaps the most environmentally aware and concerned of 

Group C. They give generously to environmental charities, and are also prepared to spend money on 
environmentally friendly products. They tend to buy up-market vehicle models, but annual mileage in these 
neighbourhoods, which are primarily in London, is below average. The relatively spacious houses and the fact that 
there are many “full” families mean that energy consumption at home can be relatively high. 

Key Features Communication

Receptive

Telephone advice lines
Internet
Social networks
Local shops
Radio, Magazines
Unreceptive

TV
Red top newspapers

Description - Public Sector Focus
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Summary 

Demography 

Environment 

Economy 

Type C19 comprises a mixed social profile, but with a bias towards young 

professionals, residing in interwar semi-detached houses. 

As suburbs age, so too do their populations. In neighbourhoods of Type C19, 

developed typically during the first quarter of the twentieth century, the original population 
has aged and now died, leaving opportunities for younger age groups to re-colonise what were 
some of the country's earliest middle class suburbs. These early dormitories contain well built 
and quite spacious houses in what used to be called 'residential' as distinct from 'commercial' 
or 'industrial' suburbs and which are still sought after places to live. The people in Type C19 
mostly work in offices or other service industries and not as managers in industry, little of 
which is located locally. As a result houses in these areas are quite expensive  not least 
because most of them are in London  and are in higher council tax bands. Although these are 
not “top people's” areas, they do attract large numbers of young professionals and their 
families, many using them as stepping stones to even more expensive homes in the 
immediate vicinity. What attracts young professionals to these areas are safe streets, good 
schools and housing with interesting architectural details. Generally these are areas of White 
British, middle aged families, mostly with children of school age.

Neighbourhoods of Type C19 date mostly from the first quarter of the last 

century when improved public transport and the growth in middle class occupations resulted 
in the development of new suburbs which were designed as dormitories, places in which the 
middle classes could bring up a family in salubrious surroundings whilst being close enough to 
the city to commute to office jobs. Most of these neighbourhoods are in London's inner ring, in 
places such as Finchley, Palmers Green and Carshalton but not in those areas that have been 
settled by people from South Asia. Houses in these new suburbs were designed for people 
who would run their homes without the help of servants but whose tastes would be at a higher 
level than those of the industrial workforce that populated 'industrial' suburbs. Houses were 
built in a variety of styles, streets often being constructed piecemeal by local builders, unlike 
the pattern in the later inter war period when large areas of identical housing were built in 
much larger developments. Such houses therefore incorporated a larger amount of individual 
design, though perhaps less ornate than the slightly older terraced housing. They typically 
have three or four bedrooms, small front gardens, which are not large enough to park a car, 
and modest sized rear gardens. As land values in these neighbourhoods increase, developers 
often buy larger plots and family houses are replaced by small blocks of private flats. Streets, 
on which it was once easy to park become increasingly congested with commuter traffic, not 
least resulting from children being driven to distant schools. Local shopping centres are now 
accreting modern office developments and encroaching into neighbouring residential areas. As 
a result of these factors, what were clearly once suburbs become increasingly urban in their 
character and attractive to a younger, more cosmopolitan and childless population. 

Neighbourhoods of Type C19 rely for employment mostly on the London service 

economy and people commonly work either in offices or in professional occupations supporting 
other local residents. Many people in Type C19 are self-employed but few are company 
directors.

Description - Sociology and Environment
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Consumer Values

Consumption Patterns

Change 

 Type C19 mostly has liberal opinions on social issues and is likely to 

form independent judgments about major consumer brands. These are not people by and 
large where the lifestyle connotations of brands are important. In this more sceptical culture, 
adverts which show humour are preferred to those with aggressive sales propositions. 
Personalisation and customer service are more important than price. Here people are willing to 
try new products, particularly those with overseas connections. 

 Type C19 offers a good market for leisure and entertainment 

products, for restaurant operators and for the sales of independent foreign travel.

The population profile of Type C19 is likely to become younger and many houses 

currently occupied by middle aged owner occupiers may well shift into the privately rented 
sector and be let to groups of sharing singles. These neighbourhoods are likely to retain their 
status and to become more fashionable as younger singles move in.

Description - Sociology and Environment
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Type C19 is relatively affluent and a very high proportion pay higher levels of income tax. 
Prudence and attention to financial matters, particularly investment and provision for the 
future, appear to be the primary focus here rather than spending. These are well-educated 
people, who like to be very well-informed about developments in the marketplace and who 
use a variety of sources, such as the Internet, 'Which?' magazine, catalogues and shops, to 
check out prices, explore what is available and generally seek out intelligence on products and 
services. This attention to the marketplace is not, however, driven by a desire to consume 
more, or to be able to try whatever new brands and offers might be appearing. Rather it is 
linked to their prudence and a certain unwillingness to part with any more money than is 
absolutely necessary.

Among the higher spenders on groceries, they do buy frozen ready meals probably for 
convenience when feeding a family. Quite a high proportion may also be vegetarian. They 
enjoy eating out in good restaurants and like foreign food but they probably also like 
entertaining at home.

For people who are so aware of the possibilities in the marketplace, and who keep well 
informed about new products and services, these consumers really don't seem to enjoy 
shopping. Careful consideration will be given before making any major outlay, and although 
they don't plan their shopping down to the last penny, they are not the sort to be tempted to 
impulse buy, try new offers or fall for attractive packaging. There is a feeling that every 
purchase will be the result of informed and careful deliberation.

However, these families do lead busy and full lifestyles, with frequent holidays and a range of 
leisure interests. Some may do some voluntary work which, these days, may be likely to be 
on behalf of their children's schools (places at good schools are probably prized in some of 
these areas, so working hard for the PTA might be seen as a reasonable pay off). Internet use 
is high, and it is used for shopping, banking and purchasing financial products as well as for 
general information and leisure. TV viewing in these homes is likely to focus on the more 
informative types of programme  some geared towards consumption (e.g. 'Holiday'. 'Location, 
location, location'') and some entertainment of the more intellectual kind such as 'University 
Challenge' and 'Horizon'.

Description - Culture and Consumer Psychology
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