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Type A03 contains very wealthy people, many of whom are senior business managers, living in large detached 

houses in outer metropolitan suburbs. 

Education 

Health 

Crime 

Finances 

Environmental Issues 

Type A03 is generally well educated, with the number having obtained a degree being twice the 

national average. Children living in Type A03 neighbourhoods are high achievers in their education. Those that 

attend state schools, which may often be foundation schools, consistently outperform most of their peers. This 

owes itself in part to the influence of home life, where the atmosphere of success in itself encourages success, and 

partly through the use of additional private tuition. As a result many proceed to university. The general level of 

affluence means that very few children living in these areas qualify for free school meals.

Type A03 follows a healthy lifestyle. Of all the Types these are the people most likely to eat healthy and 

balanced foods, and most likely to avoid foods that constitute a bad diet. They are unlikely to smoke, and whilst 

they are the most likely Type to drink on a daily basis it is rarely to excess. Exercise is most likely to come from 

golf, yachting and country pursuits, although some will be members of a gym. Overall they are therefore very 

healthy, and when they are ill they are more likely to make use of private rather than NHS facilities. Perhaps 

surprisingly for people carrying the stress associated with senior management positions there is low incidence of 

mental disorder. This Type also has the lowest incidence of teenage pregnancy, probably as a result of the focus on 

ensuring success in later life.

Type A03 areas are regarded as nice places to live. Neighbours will tend to help each other when 

required, but they do not live in each other’s pockets. There are few concerns about crime or anti-social behaviour. 

When they are victims it is generally well away from home, and the offences are relatively minor; more likely to be 

street theft or car crime than anything more serious. These people are generally very satisfied with how the police 

deal with incidents. 

Type A03 is amongst the most affluent Mosaic Types, and the nature of the neighbourhoods ensures 

that few people who don’t fit the typical profile of Type A03 can afford to live in these areas. As a result this 

Mosaic Type has the lowest rate of take up of all state benefits, with the exception of the state pension. In addition 

to living life very comfortably, they ensure that their future is also secure through savings, investments and 

shares. These people rarely default on bills such as the council tax.

These people are very concerned about the environment, and are willing to spend 

money on environmentally friendly goods. However, their lifestyle is not in accordance with their attitudes. Their 

large detached houses are particularly environmentally unfriendly. Similarly, they tend to be multi-car households 

driving luxury, executive and sports models. The only saving grace is that many use the train to get to work, so 

annual mileage is relatively low.

Key Features Communication

Receptive

Telephone advice lines

Internet

Unreceptive

TV

Radio

Tabloid press
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Demography 

Environment 

Type A03 contains very wealthy people, many of whom are senior business 

managers, living in large detached houses in outer metropolitan suburbs. 

These are people who have been very successful in climbing the career 

ladders of large commercial organisations or who have built up substantial commercial 

enterprises of their own. Not necessarily highly intellectual in their approach, they have relied 

on pragmatic commercial acumen and long hours to reach positions of seniority that now 

command very healthy salaries. These they use in part to finance the purchase of expensive 

houses in exclusive suburbs in outer metropolitan areas. These areas are most common in the 
South East of England, in particular along the North Downs and in the Chilterns, areas where 

in the nineteenth century land had little agricultural value and could be cheaply bought by 

those who wanted to live in a large house surrounded by extensive grounds. Because these 

houses are now so expensive, it is uncommon for younger executives to be able to afford 

them  this after all is hardly first time or even second time buyer territory - and few people in 

these neighbourhoods are in their twenties, starting families. It is at about forty when people 

are most likely to   be able to afford to buy into these exclusive neighbourhoods at a time in 
their life stage when children are at least at primary school and very often in their teenage 

years. Housing such as this is hardly suited to single people or to people on retirement 

incomes, and most households contain people who are married rather than co-habiting. Men, 

in particular, work extremely long hours and are frequently required to undertake foreign 

travel. Home life is interrupted by the need to address unexpected corporate issues and, as a 

result, family responsibilities are often unevenly divided. Wives who acclimatise to this style of 
living tend not to be ones who want to pursue independent professional careers or, if they do, 

recruit nannies and housekeepers who shoulder much of the responsibility of looking after 

growing children. Many of these people are keen to live at arms distance from the 
cosmopolitan variety of central London, to which they commute for business meetings or visit 

from time to time to go to a show. The ethnic minorities and significant Jewish population that 

have moved into these neighbourhoods are equally likely to value their quietness and 
seclusion and to gain satisfaction from the prestige of living in areas of such uniformly high 

wealth.

Neighbourhoods of Type A03 occur both in very wealthy suburbs and in 

those outer metropolitan areas where it is often not entirely clear in which particular locality 
you happen to be when you are trying to find them. In both cases, houses tend to be very 

large, with four or more bedrooms, and detached. Often they are surrounded by trees and 
protected from the view of visitors by beds of laurels and rhododendrons. Though only a 

minority of house owners have gone to the expense of defending themselves with security 

gates, there are many indications, from alarm systems to closed circuit television cameras, 
that these properties need to be protected against burglars. In outer metropolitan areas these 

houses have house names and are hardly visible from the road, being accessed along gravel 
driveways. Suburban varieties are advertised by estate agents as having 'carriage driveways' 

from which it is normally possible to remotely open the doors of double garages. From these 

named houses it is often difficult to find a way along country lanes to recognisable through 
routes  most are beyond the perimeter of built up villages  and grown up children as well as 

wives and even nannies and au pairs need access to their own car to experience any 

semblance of social life. Though trips to the shops, to work or to the train station necessitate 
a significant journey, many of these neighbourhoods are easily accessible from the national 

motorway network and many are within easy reach of Heathrow or Gatwick which makes 
them convenient for people working for international companies. 
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Economy 

Consumer Values

Consumption Patterns

Change 

Type A03 is resilient to changes in the broader economy and, in recent years, 

these people have benefited from the ability of company directors to win salary increases 

higher than the national average using the justification that their employers need to offer 

these high salaries in order to remain competitive in a transatlantic executive marketplace. 

The growing tendency of companies to offer handsome “golden hellos”, performance related 
incentives and compensation for loss of office means that older residents very often benefit 

from substantial lump sum windfalls. 

 It can be argued that Type A03 is too busy making money to devote 

much attention to the finer issues of aesthetics, and some of the houses in this type of 

neighbourhood understandably give the appearance of being designed for people with more 

money than taste. However many houses have great character and are set in beautifully 

landscaped gardens.

With the man often so busy at work it often falls to the wife to assume sole responsibility for 

the selection of consumer products. In this respect these neighbourhoods are ones that retain 
quite old-fashioned gender roles. In general brands are preferred on account of their reliability 

and prestige and, whilst large amounts of money can be spent in ostentatious and quite 

idiosyncratic ways, styles often conform to a safety first approach. Type A03 is a Type that 
doesn't appreciate advertising of a post-modern or reflective nature. Though few give money 

to the Conservative Party or participate in the running of their local associations, the majority 

are loyal to them when it comes to the ballot box. 

 Type A03 has money to spend on a wide range of products and 

services. Whilst many have cars provided for and maintained by the companies for whom they 

work, many pay out large amounts each month on their mortgages. Many services are 

'outsourced'. Children are sent to private schools, gardeners employed to maintain the 

grounds, builders to look after the fabric of the house, cleaners, au pairs and nannies to help 
with the housework. Large amounts are often spent on spa and beauty treatments, on laundry 

and dry cleaning services and on the enjoyment of country and sporting clubs. Swimming 

pools and equestrian stables can also absorb a significant amount of higher tax rate earnings. 

At this stage in their lives many households do not need to borrow from their banks, other 

than to finance their homes, but do rely on their advice on how to maximise long term returns 

and minimise tax on their fast accumulating savings and investments. 

A key feature of some Type A03 neighbourhoods is the tearing down of smaller 

houses, often set in extensive grounds, and their replacement with larger houses of higher 
specifications but on smaller plots. Many of these are designed as gated communities. The 

limited number of residential areas of this sort should ensure that in the long term their house 

values rise faster than the national average. 
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These people are very wealthy in terms of both income and capital. Their wealth comes more 
from a measured and successful progression up corporate ladders, rather than through very 

high contractual mobility on a global scale, or through steady application within one of the 

more elevated professions. As with other Types in this Group, these people have benefited 
substantially from the new political ideologies, and the profound shifts in economic structures 

which have occurred over the last two decades. People in this Type are wealthy by being at 

director level or very senior management positions in large organisations, particularly in the 
private sector. These people are the powerful 'movers and shakers' in the world of work, who 

control capital and the destinies of others. The rewards of such responsibilities are 

considerable. As well as high incomes, they have also accumulated substantial capital through 

share options, 'golden hellos', generous pension arrangements and the other financial benefits 

of high office in the private sector. They are well protected from economic and social hazards. 
As might be expected, people in this type are very well informed about economic and financial 

issues, and they are very astute with their own funds, as well as those of the organisations 

which employ them. They have extensive investments in stocks and shares. They may well 
own their home outright, and many own other properties, sometimes abroad.

The traditional family unit is well represented here, with middle-aged couples and two 

children, often teenagers or students. Home life will figure highly in the daily routines, but the 

primary breadwinner, usually male, works long hours, and 'quality time' with the family is 
likely to be very restricted. The families live in very large, very desirable houses in quiet, 

exclusive, secluded, safe areas that are more or less free of any social or environmental 

problems. Given very high levels of disposable income, these households can spend on a 
lavish scale. They can afford private education and expensive interests. Sporting activities 

include golf, skiing and yachting. Their interests also include the Arts, theatre, classical music, 
eating out and socialising with friends, family and business colleagues. While they are in a 

position to appreciate, to indulge and often to excel in such interests, their horizons are not as 

global as some other privileged types, so although they travel extensively on business and for 
leisure, there is usually a 'British' rather than a 'European' or 'International' dimension to their 

underlying values and attitudes. They have very crowded lives, and their substantial 
disposable incomes also mean that they are able to contract out routine domestic 

responsibilities by employing nannies, gardeners and others who can provide support services. 

They are 'time poor'. However, the older members of this Type, approaching or beyond 
retirement age, may take up an interest in gardening, and in more routine activities such as 

walking the dog. Or they might become immersed in a more unusual pastime or hobby. 

Religion may be very significant in the lives of some of these families.

These people spend large amounts of their income running their households and on their 

various interests. They prefer established, reputable brands and this is reflected in their choice 

of cars, with top of the range luxury marques such as Lexus, BMW, SAAB and Volvo as the 
preferred choices. Many have access to company cars and their own drivers. Second and third 

cars are common and the choice here is often a 4x4. 

Although they generally have conservative values, these people are innovators and respond 

quickly to change. They make carefully considered choices with respect to all aspects of their 

lives. They are highly rational consumers and seek out functionality rather than theatre. Their 
positions in the economic order give them great authority, but they are not cultural opinion 

leaders. However, their authority and their influence lead to a reinforcement of the value 

systems which they hold strongly. These people are highly optimistic and confident. They have 

a very clear sense of priorities and direction in all aspects of their lives. 

These successful and wealthy people are at the summit of success in the corporate world.

Description - Culture and Consumer Psychology
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