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Type A06 is found in areas of modern, high specification family housing, mostly in outer metropolitan areas, which 
attract well paid executives working in large corporations.  

Education 

Health 

Crime 

Finances 

Environmental Issues 

As with all Group A, Type A06 is generally well educated. However, although 28% have a degree, 

this is the smallest proportion within this Mosaic Group. Furthermore, the proportion that have not attained at 
least 5 `O’ levels is very close to the national norm. To an extent this is reflected in the education progress of their 
children, in that their levels of performance do not match that of many others within Group A. However, it does 
appear that most children do well through school life, leaving with good sound qualifications to set them up for a 
career, or for entry into university. Free school meal take-up is very low.

These people generally eat healthily, and many belong to a gym. However, after a long day at the office 

and a work-out on the way home, it is not unusual for Type A06, on occasion, to succumb to a ready-made 
microwave meal, or to pick up a take-away on the way home. These are neither smokers nor binge drinkers. Many 
will have private medical insurance, often provided by their employer, and are likely to have regular health checks. 
Consequently their health is good, and their demands on the NHS low.

People in Type A06 feel that they live in good areas, but there is less neighbourly spirit than is typically 

found in affluent areas. Neighbours will help each other, but will wait to be asked rather than volunteering. The 
location of these areas mean that some aspects of anti-social behaviour, in particular teenagers hanging around, 
are more in evidence than will be found elsewhere in Group A. The majority of offences occur away from the 
home. These people’s attitude to the police varies between the specific and the general. They feel that the police 
do not communicate or provide support while investigating an offence, and rarely catch the offender, so are 
dissatisfied with the police handling. However, their overall rating of the police remains high. 

Type A06 earns sufficient money to have comfortable levels of savings, investments and shares. 

However, this is not typically on the scale of the Type A03 or Type A01. Nevertheless, it means that relative take-
up of state benefits is low, and that the council tax and other bills are paid on time.

These people claim to care for the environment, but the reality is often different. 

They are typically multiple car households, buying prestige models and doing medium to high annual mileage. 
Their houses, although modern and hence designed to be energy efficient, are large and result in wasted heating 
and lighting. They are generally neutral in their willingness to pay more for environmentally friendly goods. 
Therefore the most conscious act that most will do for the environment is to contribute to an environmental 
charity.

Key Features Communication

Receptive

Internet
Telephone advice lines
Broadsheet newspapers
Magazines

Unreceptive

TV
Telemarketing

Description - Public Sector Focus
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Summary 

Demography 

Environment 

Type A06 is found in areas of modern, high specification family housing, mostly 

in outer metropolitan areas, which attract well paid executives working in large corporations. 

This Type contains many areas of new wealth where larger corporations, 

many of which are based in the high technology sector, recruit highly paid executives to 
manufacture products or services with a high value added content. Many of these corporations 
are based along the M3/M4 corridors and have generated a demand for highly paid labour that 
could not have been satisfied without planning policies that allowed developers to build large 
numbers of very high specification estates on the edge of existing settlements. These 
developments, many of which took place during the 1980s, were designed for people on good 
salaries who wanted a smart and modern environment in which to raise their families within 
reasonable commuting distance of their offices. In many of these areas the demand for 
houses in pretty country villages way exceeds the supply and these modern estates, however 
much character they may lack, present an easy option in a market of very limited choice. The 
populations who now live in these estates have now begun to age. Children who were of 
nursery school age are now less common than children of secondary school age and the 
parents, who in earlier times may have been in their thirties, are now very often moving 
across the cusp into later middle age. In these well organised homes people are more likely to 
be married than co-habiting, and young singles and old age pensioners are noticeably absent. 
Wives as well as husbands are well qualified and many go out to work in challenging 
professional jobs. In these outer metropolitan areas the population is almost entirely white 
and many residents will have migrated from more distant areas of the country. Almost all the 
homes are owner occupied and most residents are still some way from completing their 
mortgage repayments. Situated on the outskirts of older towns, most people commute 
considerable distances to get to work and are often poorly integrated into the local 
community. These are very much car based cultures. Public transport is infrequent and offers 
access to limited destinations and most of the national multiples have set up positions in out 
of town centres which are impossible to reach other than by car. The culture of these areas is 
strongly child and family centred and though lives are busy and individuals have to go their 
own way, many family decisions are made collectively. It is common for leisure activities, 
including shopping, to be undertaken by the family as a unit.

Neighbourhoods of Type A06 tend to consist of quite large detached houses, 

mostly of modern design, laid out in quiet cul-de-sacs and in relatively small developments. 
Houses are typically arranged in an irregular manner and many of the designs, though they 
use common components, look as though they are one off. These tend mostly to be open plan 
estates and many residents have difficulty fitting their cars into the private space available. 
Most houses have garages but few will accommodate two cars and it is quite common to find 
boats, caravans and children's cycles also parked outside on expensive brick laid driveways 
which present an air of greater opulence than the concrete hard standing that would be put 
down in older developments. In the gardens, plants tend to be trimmed rather than allowed to 
ramble and whilst some residents seem to have a natural ability for the management of their 
small estates, for many others this task appears to be a responsibility rather than a pleasure. 
Beyond the houses it is seldom far to the open countryside except where even newer estates 
have been recently built. Trips to schools and to shops often require more than a few minutes 
drive and the general absence of local convenience shops encourages petrol stations to 
diversify into the sales of convenience items, which is particularly helpful for the dual income 
families who work on office parks which offer poor opportunities for lunchtime shopping. 

Description - Sociology and Environment
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Economy 

Consumer Values

Consumption Patterns

Change 

Neighbourhoods of Type A06 are scattered throughout the country but occur in 

largest numbers in the triangle between Newbury, Basingstoke and Windsor within the 
commuter hinterland of Oracle and Microsoft. Whilst by no means all the residents work in 
high tech industries, these are very much areas where corporate executives work in a high 
technology office environment and need to be confident in coping with automation. Experience 
in the use of these technologies at work leads many to make more extensive use of them at 
home not just for entertainment but also for product information and on line ordering. The use 
by adults of these technologies encourages children to appreciate the wider uses to which 
these technologies can be put and introduces a virtuous circle creating an ever more IT 
literate workforce. Despite high costs and low unemployment in these regions, IT companies 
continue to concentrate in them providing plentiful alternatives to their current employers for 
those eager for further career advancement. 

 Type A06 typically approaches consumer decisions from a rational 

perspective and value brands that offer high levels of flexibility and personalisation and 
convey an image of innovation and high performance. These people are well informed on the 
relative merits of different brands and are keen to try new products. There is a tendency for 
these people to be more focussed on material possessions, and on equipment in particular, 
than on experiences. Votes at election time tend to assist Conservative candidates.

 Type A06 has high levels of disposable incomes, not least as a 

result of the benefits such as company cars and pension and insurance schemes to which 
many of them are entitled. These are good markets for home furnishings, for new kitchens, 
bathrooms, conservatories and extensions and for electronic equipment particularly relating to 
home entertainment and information technology. Significant amounts of money are also spent 
on sports and outdoor equipment and many residents prefer climbing mountains and sailing 
boats to visiting theatres or art galleries. Much leisure equipment is purchased for children. 
Visits to supermarkets are infrequent but expensive and shopping trolleys are likely to be 
loaded with multi pack offers and ready-made meals. 

The age profile of Type A06 areas will continue to age, though once residents get 

to retirement age it is likely that many of them will move to more rural locations.
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These people have good incomes through being employed as senior managers in corporate 
life, or in both the old and the new professions. Specialist skills and experience of new 
technology are common in this Type and they have benefited greatly from the 'new economy', 
particularly in the Home Counties where they are often found. They live in large, detached or 
semi-detached houses on recently built 'executive' estates. These modern houses have 
garages and large lawns, and the houses are usually mortgaged, although some are owned 
outright.

Although these people have good incomes from salaries and considerable financial 
investments, particularly where both partners are working, outgoings are also substantial in 
these ‘full-nest’ families, where the children are typically teenagers. These large households 
result in very costly shopping trips for groceries. Value for money is not a major issue, and 
they have a preference for recognised and familiar brands. They are less inclined to take 
advantage of more urban attractions such as the cinema or the theatre. While they are more 
home-based with the family, TV viewing is limited and rarely includes the more popular 
programmes. However, they do like to eat out in restaurants. They are also physically active 
and participate in more assertive interests such as cycling and hiking, most likely as a family 
when the children are younger. The home is modern, comfortable and easily maintained which 
is the way they prefer it. There is little interest in DIY, gardening and other ‘home building’ 
activities, but they spend heavily on investments such as house extensions, conservatories 
and new kitchens.

Engagement with the world of information technology is very notable amongst these people 
and this applies to parents and children. 'High technology' gadgets are frequently acquired. 
Internet connections are commonplace and considerable use is made of Internet shopping and 
banking. However, while they are technophiles in this area, they are not generally innovators. 
These people have a conservative and fairly insular disposition, and their worlds are 
circumscribed when compared with those who couple a more cosmopolitan outlook with their 
affluence. Apart from this notable interest in IT, these people have fairly broad tastes and 
preferences. For example, they read the quality broadsheets but they also read other types of 
newspapers.

Travel by car is very significant for these people. This is a matter of personal preference but 
they also have little choice as public transport is poor. Many households have two cars. One 
car is likely to be an 'executive' marque and model from Audi, Volkswagen or Rover, and this 
is often a company car. The presence of children means that the MPV is also popular.

These people are not obsessed with status and they are not immersed in the more acquisitive 
values of consumer society, but they are certainly influenced by those values, and will spend 
large amounts to maintain and develop their lifestyles. To a point, they are modernists who 
are 'outer directed', looking for cues and for confirmation from others. Marketing messages 
and the examples set by their colleagues, friends and neighbours will be reference points for 
purchasing decisions.

These people are in many respects the new, well-off 'middle class', living comfortable and 
fairly routine family lives.

Description - Culture and Consumer Psychology
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