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Type K57 is found in rural areas, where urban people own many second homes and where bed and breakfasts and 

other agro-tourism enterprises provide important sources of seasonal income.

Education

Health

Crime

Finances

Environmental Issues

 

 

 

 

 

These areas, by their very nature, are mixed. Consequently, the people living in them have varied 

educational backgrounds. Overall their qualifications are perhaps typical of the population as a whole, although a 

slightly higher than average number do have degrees. For the children there is some evidence of slightly higher 

levels of attainment. Well above average numbers will leave school with 5 or more A to C grades at GCSE. An even 

higher proportion are likely to go on to higher education, perhaps because thoughts of future careers mean a need 

to move away from the area. In these locations there are a significant number of voluntary controlled or 

Foundation Schools.

Overall these people enjoy reasonable health. They generally have an active lifestyle, taking advantage 

of the outdoor opportunities afforded in these locations. Diet is variable, and alcohol consumption is relatively 

high. For those who have taken out medical insurance, it is almost always a private policy rather than one 

provided by an employer.

These are areas where crime, and the fear of crime, are both extremely low. There is little of the anti-

social behaviour associated with groups of teenagers. The local social network amongst the permanent residents is 

strong. What little crime there is, is most likely to be perpetrated by outsiders, coming to these areas looking for 

opportunities in the many properties unoccupied for weeks at a time.   

The permanent residents of these neighbourhoods are not high earners, but unemployment rates are 

low as many people are involved in the tourist support services, while others are able to continue traditional arts 

and crafts. State support is therefore geared more towards the elderly rather than those of working age; of these 

most only receive the basic state pension, as they have invested quite substantial sums throughout their working 

lives.

These people are perhaps not as environmentally concerned as might be 

expected in rural areas. They do show some uneasiness with the current trends, and those with money are quite 

willing to spend it to try to reduce their own substantial impact. Car ownership is high, often with multiple cars per 

household. A large number of homes are likely to be inefficient in energy usage, and some conservation 

restrictions on the older properties make it difficult and very expensive to do anything to increase efficiency.

Key Features Communication

Receptive
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TV

Description - Public Sector Focus

Drink alcohol daily

Hiking and walking

Coastal/mountains

Gentle relaxed pace

Quality of life

Healthy living

Urban visitors

Local residents



6160595857

North Cornwall

0.30%

KJIHGFEDCBA

Communities of retired people and 
second homers in areas of high 
environmental quality

Type K57

Summary 

Demography 

Type K57 is found in rural areas, where urban people own many second homes 

and where bed and breakfasts and other agro-tourism enterprises provide important sources 
of seasonal income.

Before the advent of near universal car ownership, holidays would be taken 

in seaside resorts almost all of which were linked to the national railway network. Day trippers 

would be offered a variety of leisure amusements whilst long stay visitors would be 

accommodated in hotels and boarding houses according to means and tastes. Local councils 
would create esplanades and piers and compete for custom with elaborate floral displays. 

Whilst this form of tourism has suffered from the growth of cheap flights to sunnier 
destinations, it has also lost ground to consumers wanting to take the more independent and 

more flexible holidays that combine the use of a car with access to self catering 

accommodation. These recreational breaks are increasingly likely to be taken in rural 
locations, where quietness and natural beauty provide a soothing antidote to the frenzy of 

urban lifestyles. All these factors are now contributing to significant demographic changes in a 
number of Britain's more attractive coastal and mountain areas. Good examples of such areas 

are the highlands and islands of Scotland, the Lake District, the coastal section of the 

Snowdonia National Park and around sheltered estuaries in the South West of England, in 
places such as Salcombe, Padstow and St Ives. The bracing coastlines of North Norfolk and 

around Aldeburgh are also experiencing these changes. These summer visitors are attracted 
not so much by sandy beaches as by the opportunity to engage in specialist leisure activities, 

sailing, coastal walks, painting, exploring country churches and enjoying country pubs and 

restaurants. In these areas well off middle class families use the equity appreciation of their 
urban homes to outbid local residents to buy properties with coastal overlooks which they 

consider as sensible long term investments instead of putting money into direct financial 
investments. A key attraction of these ex urban colonies is the network of family and friends 

that the ownership of such houses now makes possible and which add to the enjoyment of 

these annual migrations. Describing the demographics of these areas is difficult because the 
characteristics of the wealthy summer population, wealthy older couples with grown up 

children, are quite different from those of the remaining indigenous population, mostly small 
entrepreneurs providing building, hospitality and leisure service to a summer influx 

complemented by a small population of permanent retirees.

Description - Sociology and Environment
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Environment 

Economy 

Consumer Values 

Consumption Patterns

Change 

Type K57 is more likely to occur in the vicinity of the small centres that 

provide easy access to the services that summer visitors require, than in really remote rural 
areas. Sometimes the focus of these playgrounds is a particular enterprise, such as Rick 

Stein's famous Padstow restaurant, the Island Sailing Club at Salcombe, the Maltings at 

Aldeburgh, which hosts the annual music festival, the Tate Gallery at St Ives, which provides 

coherence to the summer community. These playgrounds often attract artists' colonies, such 
as Plockton in Ross and Cromarty and St Ives in Cornwall. Sandy beaches are not necessarily 

an advantage for older families who have passed beyond the bucket and spade life stage. Of 

more interest to older families are walks along shingle spits in search of sea birds, or rugged 
coastal walks to secluded fishing coves beyond the easy reach of mass tourism. These discreet 

holidaymakers are less likely to buy from beachfront ice cream vendors than they are from the 
narrow alleys of historic fishing ports which support clusters of ships chandlers, vendors of 

upmarket outdoor and sports apparel and potteries or galleries featuring the works of local 

artists. Local pubs and restaurants do good summer trades in ploughman's lunches and locally 
caught fish served on informal outdoor benches. The summer population then accommodates 

itself in picturesque stone built white washed cottages, with minimal patios in place of time 
consuming gardens or small purpose built enclaves in the grounds of older houses recently 

demolished.  

Neighbourhoods of Type K57 are clearly highly reliant on the tourist industry but 

the shift towards second homes does help to avoid the vicissitudes previously caused by 

uncertain summer weather and tend to extend the length of the summer season. Many artistic 
and craft enterprises which find a ready market among these summer populations, such as 

the Dartmouth or Portmeirion potteries, may grow to serve a broader market and provide a 
source of out of season employment. 

Type K57 provides remote rural communities with direct contacts with 

the lifestyles of urban professionals and are a force for change in many of them, the Highlands 

and Islands in particular. In these communities both visitors and native populations value high 
quality craft based products over mass production, exchange perceptions which lead to the 

conservation of natural environments and foster the growth of a service culture based on 

personalisation and attention to individual consumer preferences. 

 Type K57 is a market whose size for many product categories is 

very difficult to measure due to the seasonal variation in demand. Construction and home 
maintenance, laundry services, restaurants, pubs and leisure services all take a 

disproportionate share of local expenditure and there are important markets in upmarket 

outdoor clothing, photography and beauty products. 

The size of this Type is likely to grow as the British climate warms and as the 

stresses of urban lifestyles increase the value higher income groups accord to leisure breaks. 
A key issue affecting many of these communities is the extent to which local councils have the 

will and powers to restrict further purchases of holiday homes in order to protect the interests 

of young residents currently priced out of rural housing markets. 

Description - Sociology and Environment
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It is very difficult to characterise the consumption habits or behaviours of Type K57 as the 

local population is often split between the permanent residents and the incoming visitors. The 
permanent residents may well have lived here all their lives and come from good local stock. 

They may have served the traditional local trades and crafts for generations. The incoming 

visitors and second home owners will bring their own more cosmopolitan tastes with them. 

These two groups may well be very different in terms of personal economic wealth, in terms of 
incomes, investments and savings. The incoming population are typically high earners with 

successful careers elsewhere, while the local population tend to work in lower paid sectors, 
particularly those businesses which service the tourist and second home market.

There is the feeling that the visitors and second home owners probably deliberately change 

their behaviours  their whole lifestyle, even  the minute their car leaves the motorway and 

they catch the first view of the sea (or the mountains, as the case may be). The whole idea of 

a second home or a self-catering break in the country or at the coast, is to leave the hustle 
and bustle of the city behind and enjoy a gentler pace, a simplified existence. Therefore, to 

suggest that these consumers might be, for example, 'quiet-living individuals who don't go in 

for 'showy' consumption and who have little interest in fashion, trendy night life, shopping, 

designer brands or fast cars, preferring country walks and bird watching' could be completely 

erroneous. It may well sum up quite accurately how they behave when they are escaping to 
their country (or seaside) retreat, but be wildly inaccurate in terms of who they are when in 

their main occupation and social milieu.

On a more general note, however, there do seem to be certain characteristics which may be 

associated with both visitors and local inhabitants. Appearances may matter less than quality 

of life, and practicality is likely to be important – from comfortable clothing suitable for 
walking and outdoor pursuits, to a preference for four-wheel drive vehicles. Indeed fashion 

and designer labels may be looked down on, while the outdoor clothing specialist labels may 
feature instead. 

Not surprisingly, the main leisure interests are likely to focus around the local area and its 

natural environment, so hiking and walking, sailing, birdwatching and antiques are popular. 

The fusion of tastes and culture between local and regional traditions and incoming urban 

sophistication has probably led to a blend of consumption offerings to meet both the needs of 

the incomers and expand the opportunities for the locals.

Description - Culture and Consumer Psychology
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