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Type C15 contains many people in older working age groups, who own homes that were built during the 1970s, in 

areas of the country where planners were happy to allow rapid urbanisation. 

Education

Health

Crime

Finances

Environmental Issues

 

 

 

 

 

Educational attainment amongst Type C15 is variable. Most have qualifications, but there is a 

noticeable over-representation of those leaving school with good but basic qualifications and those moving on to 

university. Their children are, if anything, achieving greater levels of academic success. They significantly 

outperform their peers at the highest levels of each of the Key Stages, so many attain 5 or more good GCSEs. 

Many more advance to higher education. These are traditional neighbourhoods where few pupils will not be 

speaking English at home. Income levels mean that free school meals are a rarity.

These people tend to eat a good diet, and generally avoid those foods considered to be unhealthy. 

Drinking more than smoking is an issue, but it is rarely to excess. Their leisure pursuits tend to be many and 

varied, ensuring that many take a reasonable amount of exercise. As a result their health is generally good, 

although they have reached an age where cancers are beginning to become more commonplace. Adjusting for 

age, they are the least likely of all Group C to require admitting to hospital, and cases of alcohol and drug abuse 

are fairly rare. A significant minority have private medical insurance, of which only about one third are provided 

with such insurance by their employer.

Social capital is reasonably strong in these neighbourhoods, and there is not a high level of anti-social 

behaviour. Type C15 has most fear about crime involving their car rather than their home or person, although 

generally their fear of crime may be viewed as typical of the nation as a whole. Actual crime, on the other hand, is 

generally below that experienced by many other Mosaic Types. Typically offences occur away from the home. 

Indications are that satisfaction with the police is better for individual incidents than it is overall.  

A considerable number of people have reached, or are just about to reach, retirement age, and 

hence many fall out of the income tax bracket. However, the majority pay tax at the basic rate, and a relatively 

high proportion at the higher rate. Many of these people have savings and longer term investments, and many 

have small shareholdings, probably from the time of denationalisation and of mutual Building Societies becoming 

quoted companies. It is therefore only the state pension that this Type relies upon the state to provide.

These people are very concerned for the environment, and are reasonably willing 

to do something about it. With a reasonable amount of money left over at the end of each month, they are happy 

to give to relevant charities, and are reasonably inclined to pay more for environmentally friendly products. 

Unfortunately their financial comfort has produced a reliance upon the car, so whilst they may tend to buy small 

cars and do below average mileage they are often multiple car households. 

Key Features Communication

Receptive

Telephone advice lines

Local social networks

Shops

Broadsheet newspapers

Unreceptive

Posters

TV

Description - Public Sector Focus
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Summary 

Demography 

Environment 

Type C15 contains many people in older working age groups, who own homes 

that were built during the 1970s, in areas of the country where planners were happy to allow 
rapid urbanisation. 

Since the election of the 1945 Labour administration, the countryside 

around Britain's major cities has been protected by a series of green belts where residential 

development has been severely restricted. To cater for the demand for new homes, planners 

had to identify locations accessible to large cities where industrial and residential growth 
should be permitted, indeed even encouraged. Understandably the locations selected by the 

planners for expansion tend not to be those with the highest landscape value or closest to 
neighbourhoods in which the richest people live. Type C15 contains many people who live in 

these designated growth areas, places in the southern part of Essex around Southend, the 

upper Lea Valley around Broxbourne and Ware, Leighton Buzzard and Northavon, the district 

immediately north of Bristol. In these areas developers were encouraged to build large 

numbers of small estates of houses of modern designs, many with three or four bedrooms and 

with integral garages. Many people in Close to Retirement were the original residents of these 
suburbs who have now moved from child bearing through to the child rearing stage of their 

lifestyles and many are now approaching their retirement. Children are at secondary school or 
at university or indeed have left home altogether. Mortgages may not yet be fully paid off but 

are now a small proportion of the value of these houses, many of which have appreciated in 

value very rapidly as a result of continuing shortages of development land in their immediate 
surroundings. Being built further away from big cities and often on the edge of satellite towns, 

these suburbs do not sprawl to the same extent as pre-war suburbs did and, although many 
of the residents may commute substantial distances to work, they are more likely to feel a 

sense of identity with their immediate locality. Having now lived in these places for many 

years, and having more free time than they did when their children were younger, many of 
these residents are now engaged in voluntary activities and in positions of leadership in their 

local communities.

Neighbourhoods of Type C15 typically consist of well built modern houses, 

often with three or four bedrooms and with an integral garage. Most houses are detached. The 
front appearance is often open plan, with no hedges or walls to mark the boundaries of the 

property. Kitchens are not necessarily at the rear of the house and there are varied interior 

layouts. However many subscribe to 1960s rectangular styles and picture windows are 

preferred to ones with smaller panes. Back gardens are usually spacious and outhouses 

accommodate the large array of equipment required by the modern family. These houses, 
unlike their pre-war counterparts, are often arranged in small cul-de-sacs as planners 

encourage the creation of safer street environments. Such mazes are deliberately designed to 
prevent the use of these areas as rat runs. In these neighbourhoods houses are often set at 

angles rather than in long rows and there are many small areas of open space, many of which 

are landscaped. Once away from the immediate housing development the motorist is 
confronted with a well planned, modern hierarchy of roads. Unlike the 1930s estates, which 

were served by shops in retail parades, these neighbourhoods have, from the start, been 
dependent upon newly built out of town supermarkets and retail parks. Thanks to planning 

controls most residents do not have far to travel to reach open countryside and this is 

considered a key benefit by many of the new residents.

Description - Sociology and Environment
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Economy 

Consumer Values

Consumption Patterns

Change 

Labour shortages due to constraints on residential development are a feature of 

many of these areas. During the post war period many footloose industries relocated to 
premises close by these neighbourhoods. There is no shortage of jobs and many of them are 

in prosperous businesses in high growth sectors. A high proportion of local employers require 

technical and/or managerial skills and jobs tend to be situated at the offices of large national 

companies providing consumer and business services.  

 Type C15 represents a good market for major brands positioned at the 

upper middle end of the market, which focus on variety and customer service rather than 

price. Though normally conservative in their tastes, these people are willing to try new 

products and services provided rational arguments are presented to them. As a rule these are 
'consumerist' consumers who take pains to acquire comparative product information before 

making buying decisions and who are aware of their legal rights should products not come up 

to standard. Many are reasonably well travelled and, within limits, have no difficulty finding 

interest in cultures other than their own. Approaches to technology are pragmatic  it is not an 

end in itself but should be used to save time if it can be shown to deliver clear operational 

benefits. 

 Type C15 represents a good market for most mid market 

financial services, particularly savings and insurance, for short breaks and foreign holidays, 

garden equipment, major home improvement products and personal services. Many people 
are losing their parents and receiving significant wealth from their inheritance. 

Type C15 is likely to grow older in the immediate future and, as residents move 

into retirement, expenditure in many product categories is likely to decline. In the longer term 
these areas are likely to become younger in their profile as couples with young children take 

over the homes of those who have either died or moved to smaller accommodation.

Description - Sociology and Environment
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These couples and families are reaping the benefits of their industrious working lives. They 
live very comfortable lifestyles, safe in the knowledge that they have made good provision for 

their financial futures, with every expectation that their standard of living is set to continue. 

Although most of the children in these households are grown up, the relatively high proportion 
of households with more than two cars may reflect the growing trend for older children to stay 

on at home for much longer than in the recent past. This is probably due to the dramatic rise 
in house prices, and the difficulty facing young people trying to get a foot on the housing 

ladder. These Type C15 households may also be part of the so-called 'sandwich' generation; 

looking after an elderly dependent relative as well as grown up children.

In any event, they now have fairly high disposable incomes, with comparatively small 
mortgages. They are high spenders on groceries and many luxury goods. In a position to be 

able to afford smart cars, good holidays (possibly several times a year) and to take up leisure 

opportunities such as golf, these consumers are more concerned with personal comfort and 

enjoyment of life than appearances. 

Fairly well-educated and certainly well-informed, these consumers like to keep abreast of new 
developments in technology and the marketplace. For example, they have not been slow to 

see the opportunities provided by the Internet, as both a source of information and a 
convenient way to book holidays. However, these are very unlikely to be innovators or early 

adopters when it comes to new ideas, products or services generally. They are not keen 

followers of fashion, but are more concerned with being well informed about the alternatives 

available (in order to reduce risk), as well as traditional value for money.

TV and the media generally may be a source of ideas. For example, TV programmes such as 
'Holiday' and 'Wish you were here' may be popular as a means of finding out about new 

places, while interest in publications such as 'Which?' magazine also indicate a desire to be 

well informed about consumption opportunities. This fits well with their profile as low-risk 

taking, unadventurous consumers who value security and safety in their decision making, over 

novelty and change. They like to look after their money and take a keen interest in financial 

products and services, with investments and savings high on the agenda.

Confident in managing money and in making consumption decisions for their comfort and 

lifestyle, these Type C15 households have successfully established themselves in their social 

milieu and venture out of it, only with careful planning and forethought. Predictability and 

safety are the watchwords here.

Description - Culture and Consumer Psychology
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